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Contac t

Add i t iona l  Exper t ise

Academic  

-Commun ica t ion  S t ra teg ies
-St ra teg ic  p lann ing
-Sa les  &  Market ing
-T ime Management
-B2B St ra teg ies
-Negot ia t ion
-L ia is ing
-Campa ign  Deve lopment
-Requ i rement  Ana lys is
-Event  Coord ina t ion
-Budget  Management                              
-Cr is is  Management
-Team Management 
-Leadersh ip
-Team Lead ing 
-Event  P lann ing

Pro f i l e :  Seasoned indust ry  pro fess iona l  w i th  17+  years  o f 
i ns igh t fu l  exper ience  in  med ia  &  PR campa igns ,  event 
deve lopment  &  management ,  market ing  commun ica t ions , 
t ra in ing  &  deve lopment  and  peop le  management .

Goa l :  Exp lor ing  sen ior  oppor tun i t i es  across  any indust ry  w i th 
a  v iew to  add  fu r ther  va lue  to  the  company and  fos ter  growth . 

One o f  the  team members  tha t  c rea ted  & s ta r ted  the  B2B 
Market ing  Dept .  i n  STC Bus iness  un i t ,  tha t  has  become one 
o f  the  most  success fu l  Dept .  i n  STC Group & a  leader  in 
c rea t ing  B2B Market ing  in  the  reg ion ,  as  we l l  as  keep on 
deve lop ing  new s t ra teg ies  &  Techn iques  tha t  ma in ta in  i ts 
leadersh ip .  

Bache lor  Degree  in  Market ing , 
K ing  Saud Un ivers i ty ,  R iyadh , 

Computer  Sk i l l s
-  Pro fess iona l  computer  user
-  M icroso f t  O f f ice  Package

Se l f -mot iva ted ,  en thus ias t ic  and  wi th  a  can-do  pos i t ive 
a t t i tude  wi th  a  proven ab i l i ty  to  ensure  the  smooth  runn ing 
o f  each event  hos ted .  Exper ienced in  budget  management 
and  host ing  annua l  con ferences ,  recept ions  and 
promot iona l  events .
 
U t i l i z ing  exce l len t  i n te rpersona l  sk i l l s  and  mentor ing  ab i l i ty 
to  mot iva te  and  ins t i l  d r ive  fo r  be t te r  per formance .

Exper ience  combin ing  bus iness  acumen & resource 
p lann ing  sk i l l s  to  con t r ibu te  to  organ iza t iona l  g rowth  and 
pro f i t ab i l i ty . 

Focus  on  resu l ts .  E f fec t ive ly  iden t i fy  &  tack le  tough 
prob lems and  fo l low through to  sa t is fac tory  conc lus ion .

Competen t  a t  manag ing  the  gamut  o f  ac t iv i t i es  in  l i ne  w i th 
c l ien t  requ i rements  wh i le  ensur ing  comple te  sa t is fac t ion . 
Bus iness  acumen inc ludes  an  ap t i tude  in  deve lop ing  and 
nur tu r ing  hea l thy  re la t ionsh ips  w i th  c l ien ts  wh ich 
eventua l ly  he lps  in  the  deve lopment  o f  fu tu re
bus iness  prospects .

Adept  a t  manag ing  cross- func t iona l  and  mu l t i -cu l tu ra l 
teams wi th  e f f i c iency in  t ra in ing ,  mot iva t ing  and  mon i to r ing 
per formance as  per  organ iza t iona l  ob jec t ives .

About  me

Va lue  Add i t ion

Career  Ach ievements



  As  CEO 
  Key Resu l ts  Areas :  
-  Deve lop ing  & Manag ing  the  company St ra teg ic  P lan ,  mak ing  sure  tha t  we ach ieve our  year ly  goa ls . 
-  Manag ing  the  Da i ly  opera t ion  works  fo r  the  company.
-  Deve lop ing  the  sources  o f  i ncome by updat ing  the  bus iness  Mode l  &  keep i t  open  to  a l l  new
  oppor tun i t i es  in  the  Market .
-  Suppor t ing  a l l  Bus iness  un i ts  to  ach ieve the i r  goa ls .
-  Coach ing  a l l  sen ior  management  leve l .
-  Se t t i ng  the  company recommended Budget .
-  Manag ing  a l l  s takeho lders  needs by (suppor t ing  &  team bu i ld ing)  to  c rea te  a  harmony between
  Company depar tments . 
-  Look ing  fo r  new oppor tun i t i es  fo r  i nvest ing  or  expand ing .
-  F ind ing  the  r igh t  cand ida tes  fo r  h igher  management ,   tha t  w i l l  he lp  improv ing  & suppor t ing  the
  image o f  the  company as  a  leader  in  the  market .
-  Superv is ing  &  t rack ing  a l l  the  new serv ices ,  Products ,  Campa igns . 
-  Ass is t ing  in  des ign ing  commun ica t ion  s t ra teg ies  fo r  l aunch ing  var ious  products ,serv ices  &
  market ing  campa igns .
-  Ma in ta in  the  re la t ionsh ip  be tween the  company & i t ’s  c l ien ts .

Ob jec t ives  : 
1 )  Eva lua te  sponsorsh ip ’s  oppor tun i t i es .
2 )  f i nd ing  best  i nvestment  so lu t ions  to  suppor t  the  c lub  .
3 )  Enhance the  d ig i ta l  and  med ia  presence o f  the  c lub  to  increase  market  share .
4 )  improve soc ia l  med ia  presence and  engagement  to  increase  market  va lue  . 
5 )  Ar t icu la t ions  o f  programs and  investments  oppor tun i t i es  .

As Borad  Member 
Key Resu l ts  Areas :

-  Deve lop ing  & approv ing  the  Company St ra teg ic  p lan . 
-  Superv is ion  the  year ly  p lan  tha t  he lps  the  growth  o f  the  company.
-  Rev iewing  the  sources  o f  i ncome by rev iewing  the  Bus iness  Mode l  rece ived f rom the
  Company Management .
-  Rev iewing  the  Budget ing  o f  the  company & approv ing  i t .
-  Suppor t ing  the  Manag ing  team wi th  a l l  consu l ta t ions  needed .
-  Rev iewing  the  Year ly  Bus iness  P lan .
-  Look ing  fo r  new oppor tun i t i es  by  e ther  obsess ion  bus inesses  or  i nvest ing  in  Pro jec ts  .

As CEO
Key Resu l ts  Areas :

-  Deve lop ing  & Manag ing  the  company St ra teg ic  P lan ,  mak ing  sure  tha t  we ach ieve our  year ly  goa ls . 
-  Manag ing  the  Da i ly  opera t ion  works  fo r  the  company.
-  Deve lop ing  the  sources  o f  i ncome by updat ing  the  bus iness  Mode l  &  keep i t  open  to  a l l  new
  oppor tun i t i es  in  the  Market .
-  Suppor t ing  a l l  Bus iness  un i ts  to  ach ieve the i r  goa ls .
-  Coach ing  a l l  sen ior  management  leve l .
-  Se t t i ng  the  company recommended Budget .

Drop le t  Market ing  &  Event  Management 
company ,  R iyadh
_CEO 

Al  shabab foo tba l  c lub 
Sep 2021  -  p resent 

Board  member  fo r  the  investments  commi t tee 

Career  H is tory

Crea t ive  Deveo lpment  company ,  R iyadh
_Borad  Member  (2020 -  now)
_CEO (2017  -  2020)  



As PR & Event  Manager
Key Resu l ts  Areas :

-  Deve lop ing  the  med ia  &  PR campa igns  tha t  improve the  image o f  the  company as  an  ICT  leader  in  
  the  market . 
-  Funct ion ing  as  the  Market ing  Commun ica t ion  Act ing  D i rec tor  -  subst i tu t ing  the  Manager  p lace  wh i le 
  he ’s  absent  fo r  the  l as t  3  year  and  lead ing  the  Market ing  commun ica t ion  Depar tment .
-  Ensur ing  tha t  the  year ly  market ing  commun ica t ion  s t ra teg ic  p lan  is  se t  on  t ime.
-  Coord ina t ing  w i th  Med ia  &  PR agency ’s  to  prepare  a l l  market ing  campa igns .
-  Eva lua t ing  adver t is ing  &  promot ions  to  ensure  tha t  the  campa ign  messag ing  is  i n  a l ignment  w i th  the 
  s t ra teg ic  goa ls .
-  Manag ing  a l l  en terpr ise  par t ic ipa t ion  (exh ib i t i ons  /  con ferences  /  events )  tha t  improve & suppor t  the 
  image o f  the  company as  a  leader  in  the  market .
-  Superv is ing  &  t rack ing  a l l  the  new promot ions ,  Ads .
-  Ass is t ing  in  des ign ing  commun ica t ion  s t ra teg ies  fo r  l aunch ing  var ious  products ,  serv ices  & 
  market ing  campa igns . 
-  A l ign ing  w i th  var ious  product  owners  &  s takeho lders  on  upcoming  launches and  events
  &  campa igns .

As Exh ib i t i on  &  Conference Manager
Key Resu l ts  Areas :

-  Se t  the  exh ib i t i ons  year ly  p lan ,  by  choos ing  spec ia l i zed  exh ib i t i ons  & con ferences  tha t  suppor t
  our  i ndust ry 
-  Deve loped the  KP Is  fo r  each exh ib i t i on .
-  Tra ined  the  sa les  representa t ive  &  shared  wi th  h im the  goa l  f rom the  par t ic ipa t ion . 
-  Coord ina ted  wi th  the  cont rac tors  in  prepar ing  the  par t ic ipa t ion  needs (s tand  /  Brochures) .
-  I n te rv iewed each representa t ive  &  checked i f  he 's  the  r igh t  man to  present  the  company. 
-  Prov ided  a l l  the  log is t ica l  suppor t  fo r  the  representa t ives .

High l igh ts :
-  Successfu l ly  led  the  new corpora te  campa ign  about  the  image o f  the  new enterpr ise  fo r  a l l  en ter
  p r ise  cus tomers ,  wh ich  had  a  b ig  impact  on  dea l ing  w i th  our  cus tomers .
-  Ach ieved & superv ised  1 10  success fu l  events  in  year  2013  tha t  suppor t  sa les  team to  ach ieve the i r  
  t a rge t  &  impact  the  image o f  the  company.
-  Ach ieved & superv ised  95  successfu l  events  in  year  2012  tha t  suppor t  sa les  team to  ach ieve the i r 
  t a rge t  &  impact  the  image o f  the  company.
-  Ach ieved 18  success fu l  campa ign  be tween (ATL/  BTL) ,  tha t  suppor ted  the  sa les  team to  ach ieve & 
  exceed the i r  ta rge t  &  he lped to  rema in  the  image o f  the  company as  a  leader  in  the  market .

High l igh ts :
  Success fu l  i n  ach iev ing  120  Successfu l  events  in  year  2010  &  105  Successfu l  events  in  year  2009 ,   
  tha t  suppor t  sa les  team to  ach ieve the i r  ta rge t  &  impact  the  image o f  the  company.

SAUDI  TELECOM (STC) ,  R IYADH-
_Government  Sa les  Manager  (  2016  –  2017  )  
_PR & Event  Manager  (201 1  –  2015  )
_Exh ib i t i on  &  Conference Manager  (2008 -  201 1 )
_Sen ior  Sa les  Superv isor  -  Eas tern  Reg ion  (2004 –  2008)
_Sa les  Execut ive  (2003-  2004)

 

-  Manag ing  a l l  s takeho lders  needs by (  suppor t ing  &  team bu i ld ing  )  to  c rea te  a  harmony between
  Company depar tments .  
-  Look ing  fo r  new oppor tun i t i es  fo r  i nvest ing  or  expand ing .
-  F ind ing  the  r igh t  cand ida tes  fo r  h igher  management ,   tha t  w i l l  he lp  improv ing  & suppor t ing  the
  image o f  the  company as  a  leader  in  the  market .
-  Superv is ing  &  t rack ing  a l l  the  new serv ices ,  Products ,  Campa igns .  
-  Ass is t ing  in  des ign ing  commun ica t ion  s t ra teg ies  fo r  l aunch ing  var ious  products ,  serv ices  &
  market ing  campa igns .



As Sen ior  Sa les  Superv isor
Key Resu l ts  Areas :

-  Deve loped the  reg ion  ma in  ta rge t  &  superv ise  the  d is t r ibu t ion  o f  the  ma in  ta rge t  to  a l l  c i t i es 
  i n  the  reg ion .
-  Fo l lowed up  the  reg ion ’s  sa les  ta rge t  and  ensured  tha t  they ach ieved the  ta rge ts .
-  Suppor ted  sa les  team wi th  a l l  l og is t ics  mater ia ls .
-  Prepared  a l l  t ra in ing  requ i rements  fo r  new serv ices  to  a l l  sa les  team members  in  the  reg ion .
-  Prepared  month ly  repor ts  about  sa les  per formance o f  the  reg ion .
-  Crea ted  a  cha l lenge  between the  c i t i es  o f  the  reg ion  to  ensure  ach ievement  o f  the  reg ion ’s
  sa les  ta rge t .

High l igh ts :
  Ach ieved the  reg ion ’s  sa les  ta rge t  fo r  th ree  years  in  a  row as  the  best  reg ion  ( 180% /  220% /  150%) .

As Market ing  Manager
Key Resu l ts  Areas :

-  Prepare  the  M ar ket ing campaigns  that  help  to  achieve  thei r  target . 
-  D eveloped the  monthly  repor ts  about  the  sa les  per for mance and prepare  monthly  v is i ts  to 
  new customers  to  do exper iments  in  customers  locat ions  to  suppor t  sa les . 
-  Prepare  a l l  logist ic  mater ia ls  (brochures  /  DVDs /  etc . )
-  Prepare  the  main  websi te  for  the  company.
-  D es ign the  pack ing &  assure  that ’s  i t  sat i s fy  the  mar ket ing requirements.
-  M eet  the  suppl iers  &  choose  the  appropr iate  pack ing.

High l igh ts :
  As  a  Star tup Company,  am proud to  be  a  va l id  member  in  leading the  company in  a  shor t  t ime  
  to  become one of  the  top three  companies  in  the  mar ket .

As Market ing  Manager
Key Resu l ts  Areas :

-  Coordinate  with  our  customers  &  deter mine thei r  needs  &  prepare  the  su i table
  mar ket ing campaign. 
-  Vis i t  our  c l ients  in  monthly  bas is  in  order  to  keep &  mainta in  the  re lat ionship  with  our  c l ients .
-  Look  for  new c l ients  to  ser ve  to  suppor t  the  company por t fo l io.
-  M ainta in  &  bui ld  good re lat ionship  with  a l l  loca l  newspapers  &  S ate l l i te  T V  agencies .
 
H igh l igh ts :
  R e -bui ld  the  agenc y  af ter  a  long per iod of  t ime,  am proud to  be  a  va l id  member  in  re -bui ld ing   
  the  agenc y  in  a  shor t  t ime &  having a  good por t fo l io.

As Sa les  Execut ive
Key Resu l ts  Areas :

-  Fo l lowed up  on  the  sa les  ta rge t  &  suppor ted  a l l  sa les  o f f i ces  to  ach ieve the i r  ta rge t . 
-  Deve loped the  month ly  repor ts  about  the  sa les  per formance and  prepared  month ly  v is i ts  to  sa les 
  o f f i ces  to  check how they are  do ing  work  & to  check on  the i r  needs . 
-  Suppor ted  a l l  Bus iness  sa les  o f f i ces  w i th  log is t ic  mater ia ls  (brochures  e tc . )

High l igh ts :
  Achieved the  sa les  target  by  140 %.

Star  Na jd  Agr ic l tu ra l  Es t ,  R iyadh
Market ing  Manager  (2001  –  2002 )

A l  A l i  Adver t is ing  Agency ,  R iyadh
Market ing  Manager  (  2002 )



REWARDS & RECOGNIT ION 

Saud i  Expor t  Deve lopment  Center ,  R iyadh
Admin is t ra tor  (  2001  -  2002 )

Mahmoud Sa leh  Abbar  CO. ,  R iyadh
Market ing  superv isor  (  2001  )

As Admin is ta tor

Key Resu l ts  Areas :

-  Coord ina te  w i th  a l l  members  o f  SEDC & share  w i th  them a l l  i ns t ruc t ions  issued by min is t ry
  o f  commerce . 
-  V is i t  random members  in  month ly  bas is  in  o rder  to  keep & ma in ta in  the  re la t ionsh ip  w i th
  our  members .
-  Look fo r  new members  by ca l l i ng  &  v is i t i ng  them to  present  the  va lue  o f  the  membersh ip  to
  suppor t  the  center  por t fo l io .
-  Organ ized  the  f i rs t  Ha la l  Summi t  i n  R iyadh .
-  Par t ic ipa te  in  overseas  Summi ts  to  present  SEDC.

As Market ing  Superv isor
Key Resu l ts  Areas :

-  Coord ina te  w i th  our  sa les  showrooms & determine  the i r  needs & prepare  i t . 
-  V is i t  our  sa les  showrooms in  month ly  bas is  in  o rder  to  check how our  sa les  representa t ives  ac t
  w i th  cus tomers .
-  Superv ise  the  d isp lay  o f  product  i n  the  showrooms & ensure  tha t  i t ’s  d isp layed in  an  appropr ia te  way.
-  S tudy the  company product  to  f i nd  i ts  fea tures  & benef i ts .
-  Prepare  an  awareness  campa ign  fo r  cus tomers  & employees how to  de termine  the  d i f fe rence 
  be tween the  or ig ina l  p roduct  &  copy.

Before  Gradua t ion
AL-NAJOU Trad ing  & Cont rac t ing  Es t . ,  R iyadh
Execut ive  Superv isor  (  1999 -  2001  ) 

As Execut ive  Superv isor 
Key Resu l ts  Areas :

-  Coord ina te  w i th  our  supp l ie rs  to  ensure  the  company needs . 
-  V is i t  our  const ruc t ion  s i tes  in  month ly  bas is  in  o rder  to  check how the  work f low & to  se t  w i th  the 
  superv isors  to  prepare  the i r  needs .
-  Look fo r  new supp l ie rs  tha t  can  he lps  us  in  keep ing  the  work f low & ensur ing  no t  exceed ing
  the  t ime l ine .
-  F ind  ways how to  benef i t  f rom le f tovers  mater ia ls .  

-  Awards  o f  apprec ia t ion  &  recogn i t ion  fo r  ou ts tand ing  ach ievement  and  as  the  Best  Employee in  the 
  exh ib i t i on  in  the  GETEX Exh ib i t i on  in  Duba i  2012  and  in  the  GETEX Exh ib i t i on  in  R iyadh 2010 .
-  Cer t i f i ca tes  o f  apprec ia t ion  &  recogn i t ion  fo r  ou ts tand ing  ach ievement  in  GETEX 2010  f rom STC CEO 
  and  Market ing  GM.
-  Cer t i f i ca te  o f  apprec ia t ion  &  recogn i t ion  o f  ou ts tand ing  ach ievement  fo r  suppor t ing  the  Act iv i t i es  o f  - 
  R iyadh Chamber  o f  Commerce through the  S t ra teg ic  Par tnersh ip  w i th  STC 2010  f rom The PR &
  Med ia  -  GM in  R iyadh Chamber  o f  Commerce .
-  Cer t i f i ca te  o f  apprec ia t ion  &  recogn i t ion  o f  ou ts tand ing  ach ievement  in  The Compet i t ive  advantage 
  Forum R iyadh 2009 f rom Human Cap i ta l  VP .



Tra in ings  & Cer t i f i ca tes

-  Cer t i f i ca te  o f  apprec ia t ion  &  recogn i t ion  o f  ou ts tand ing  ach ievement  in  GETEX exh ib i t i on  in  R iyadh 
  2009 f rom STC CEO.
-  Cer t i f i ca te  o f  apprec ia t ion  and  recogn i t ion  o f  ou ts tand ing  ach ievement  in  the  GETEX exh ib i t i on  in 
  R iyadh 2008 f rom STC CEO.
-  Cer t i f i ca tes  o f  apprec ia t ion  &  recogn i t ion  o f  ou ts tand ing  ach ievement  in  the  Bus iness  & Investment 
  Forum and exh ib i t i on  a t  Mar r io t t ,  R iyadh 2008 f rom MIX Exh ib i t i ons  & Events  Organ iz ing  and  f rom the 
  GM o f  Market ing .
-  Cer t i f i ca te  o f  apprec ia t ion  and  recogn i t ion  o f  ou ts tand ing  ach ievement  in  the  GETEX exh ib i t i on  in 
  R iyadh 2008 as  the  Best  Employee in  the  exh ib i t i on ,  f rom the  GM o f  Market ing .
-  Cer t i f i ca te  o f  apprec ia t ion  &  recogn i t ion  o f  ou ts tand ing  ach ievement  in  the  Ha la l  p roducts  exh ib i t i on  & 
  con ference .
-  Cer t i f i ca te  o f  apprec ia t ion  &  recogn i t ion  o f  ou ts tand ing  ach ievement  in  the  Agr icu l tu ra l  p roduct iv i ty 
  equ ipment  con ference .
-  Cer t i f i ca te  f rom the  GM for  apprec ia t ion  &  recogn i t ion  fo r  ach iev ing  & exceed ing  a l l  sa les  ta rge ts  & 
  p r iva te  pro jec ts  in  the  year  2007. 
-  Cer t i f i ca te  f rom the  GM for  pass ing  the  2nd  leve l  o f  i n fo rmat ion  secur i ty  awareness . 
-  Cer t i f i ca te  o f  apprec ia t ion  and  recogn i t ion  o f  ou ts tand ing  ach ievement  in  the  GETEX exh ib i t i on  in 
  R iyadh 2007 f rom the  GM o f  Market ing . 
-  Cer t i f i ca te  o f  apprec ia t ion  and  recogn i t ion  o f  ou ts tand ing  ach ievement  and  va luab le  cont r ibu t ion  in  the 
  f ree  campa ign  fo r  the  f ree  phone serv ice  in  the  year  2006. 
-  Cer t i f i ca te  f rom the  GM o f  bes t  employee in  the  year  2005 . 
-  Cer t i f i ca te  o f  apprec ia t ion  and  recogn i t ion  fo r  ach iev ing  & exceed ing  a l l  sa le  ta rge ts  &  pr iva te 
  p ro jec ts  in  the  year  2005 . 
-  Cer t i f i ca te  o f  apprec ia t ion  and  recogn i t ion  o f  ou ts tand ing  ach ievement  and  va luab le  cont r ibu t ion  in
  the  year  2004. 

S t ra teg ic  Leadersh ip  Th ink ing  (2015) .
I n te rna l i z ing  the  change fo r  managers  (2015) . 
Leadersh ip  Sk i l l s  (  2014  ) .
B2B Market ing  (2013)
CEM “Customer  Exper ience  Management  “ (2013)
Economic  Feas ib i l i ty  (2013)
Market ing  S imu la t ion  Par t  3  (201 1 )
Market ing  S imu la t ion  Par t  1  (2010)
Market ing  Sk i l l s  (2010)
Market ing  &  Oppor tun i ty  Forum by Ph i l ip  Kot le r  (2010)  i n  Bahra in
Prepar ing  bus iness  p lan  fo r  sma l l  p ro jec ts  course  (2010)
UP YOUR SERVICE Co l lege :  Bu i ld ing  Superv isor  Sk i l l s .  (2009) . 
Spec ia l i zed  Eng l ish  course  in  TOEFL Leve l  (  LS I  )  (2009)
Empower ing  your  workgroup :  De lega te  fo r  Resu l ts  (2009)
Deve lop ing  as  a  Manager :  The  Many Ro le  o f  a  Manager  (2009)
Brand ing  your  In te rne t  Iden t i ty :  Form St ra teg ic  A l l i ances  (2008)
Customer  care  assets  (2007)
Microso f t  Access  (2007)
F lash  An imat ion  Des ign  (2006)
ICDL (  I n te rna t iona l  computer  dr iv ing  l i cense)  (2008)
Market ing  &  Sa les  sk i l l s  Deve lopment  (2006)
Journa l i sm sk i l l s  (2005)
Spec ia l i zed  courses  in  Saud i  Te lecom programs (2004)
Benchmark ing  (2006)
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